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While many people dream of 
being good at everything, it makes 
more sense to focus on becoming 
outstanding at one thing instead.

On the surface, it may seem 
appealing to have well-rounded talents. 
But true success occurs when you 
focus your energy on becoming the 
best you can be in one specific area or 
at one particular type of skill. When 
you do something you are naturally 
good at and enjoy doing, you increase 
self-confidence, boost efficiency, and 
earn a reputation as the go-to person 
for your particular talents.

It is easy to feel empowered and 
realize more happiness in life when 
you do things you’re good at and that 
interest you. With that in mind, here 
are a few tips to help you focus on 
honing your own talents and skills:
• Identify your strengths. Learn to 
recognize your talents for what they 
are, and strive to develop skills that 
will enhance your strengths and add 
value to what you do.

• Take note of what others say. 
Sometimes coworkers or friends 
are a great resource to identify 
strengths, especially if you are 
constantly getting complimented on 
a talent you’ve yet to recognize.
• Never talk yourself out of doing 
something because of a skill or 
expertise you don’t have. Rather, 
focus on what you can do.
• Let go and accept your limitations. 
Don’t waste energy striving to 
improve your weaknesses. Instead, 
perfect your talents and press on. 
• Practice makes perfect. 
Remember, there is always room 
for improvement for everyone, 
regardless of the skill level. The 
harder you work at something, the 
better you’ll become.  

When we do something we are 
good at, we are naturally more 
engaged and fulfilled. While it’s 
true that strengths and weaknesses 
make us complete, it’s our strengths 
that make us successful.

Don’t Try to Be Good at Everything!
But Be the Best at Something

Looking for creative, affordable ways to 
promote your business? Rack cards, doorknob 
hangers, and postcards are great tools for 
targeting a specific audience, creating name 
recognition, and making a lasting impression 
for you and your company. 

Door Hangers & Postcards
Rack Cards

Mehmet Oz, MD (better known as Dr. Oz) is one of the most famous cardiac surgeons in the U.S. In addition to hosting the 
Daytime Emmy-winning The Dr. Oz Show, he has authored several New York Times best-sellers and has regular columns in 
Time, AARP, Esquire, and O, the Oprah Magazine. Dr. Oz has won numerous awards and honors, is vice chair and professor 
of surgery at Columbia University, and resides in New Jersey with his wife and four children.

Restaurant-Style Lean Burger
1/4 lb super-lean ground beef
1 whole wheat sesame-seed bun
1 tsp finely diced white onion
1/2 cup chopped lettuce
2 dill pickle slices
Olive oil
Dash of salt
Dash of pepper

Sauce:
1/8 cup low-fat mayonnaise
1/2 tbsp low-fat French   
    dressing
1 tsp sweet pickle relish
3/4 tsp minced white onion
1/4 tsp white vinegar
Dash of salt

Form ground beef into a patty. Thinly coat a sauté pan with olive oil before 
placing the patty in the pan to cook. Cook the patty evenly on both sides to 
an internal temperature of 160º F. Combine mayonnaise, French dressing, 
relish, vinegar and 3/4 tsp minced onion in a bowl. Mix together to create a 
sauce. Add a dash of salt for flavor. Assemble the burger, toppings and sauce 
on the sesame bun, and enjoy.

“If you focus on results,
you will never change.
If you focus on change,

you will get results.”
 — Jack Dixon

Rack Cards

 — Jack Dixon
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b Visit us at www.goodcopy.com to 
see the many ways we can help you. 

Visit the PEZ Candy Factory in Orange!
From its inception as a compressed mint candy in Vienna, Austria, PEZ has 

evolved into an international phenomenon. Derived from the German word for 
peppermint – PfeffErminZ – PEZ candies are consumed to the tune of 3 billion 
annually in the US alone.

PEZ candy in its highly collectible dispensers pioneered the “interactive candy” 
concept and is now a staple of American pop culture. Originally invented as a 
breath mint and “alternative to smoking” by 
Eduard Haas III in 1927, PEZ exploded into 
the US market by introducing fruity flavors and 
playful dispensers.

In 1952, PEZ-Haas, Inc. established its US 
headquarters in New York City. Among the 
first popular character dispensers were Popeye 
(1950s) and Mickey Mouse (1960s). Since then, 
characters from Winnie the Pooh to Star Wars 
have doled out PEZ candy, one at a time, to 
faithful followers and collectors. In 1993, the 
Tweety Bird version was featured in a Seinfeld 
episode and appeared on the cover of Forbes 
Magazine.   

Today PEZ candy is manufactured in Orange, 
CT and sold in more than 60 countries.  Some 
would say it’s possible to tell which flavor is 
being made by the sweet fragrance wafting 
outside the plant!

Check out the PEZ Visitor Center for a 
glimpse of the most comprehensive collection 
of memorabilia, the PEZ motorcycle built by 
Orange County Choppers, the world’s largest 
PEZ dispenser, and the factory store.  Take a 
virtual tour and trip down PEZ memory lane at: 
www.pez.com.

Top 10 Smartest Animals
1. Chimpanzee  6. Pig
2. Dolphin  7. Squirrel
3. Orangutan  8. Pigeon
4. Elephant  9. Octopus
5. Crow  10. Rat

Source: www.animal.discovery.com

—  Light is the task when many share 
the toil.

—  Suspicion always haunts the guilty 
mind. 

—  Never test the depth of water with 
two feet. 

—  If you tell the truth, you don’t have 
to remember anything.

Beware of Lurking Lead Levels
While cases of lead poisoning have greatly diminished, the danger still lingers in 

sources such as art supplies, ceramic dishes, and vegetables grown in city gardens 
affected by contaminated soil. Even low levels of lead can increase the risk of memory 
loss, stroke, or heart attack. Here are a few ways to minimize the impact of lead:
• Don’t store alcohol in lead crystal decanters. Acid from the alcohol could draw in the 
lead content.
• Beware of eating off handmade ceramics or dishes from the 1960s or earlier. 
• Use glass rather than ceramic dishes in the microwave—heat can increase lead leakage.
• Use a home kit to test your tap water (www.leadtesting.org).
• Beware of plumbing materials labeled lead-free, since they can still legally contain 
up to eight percent lead. 
• Damp-mop and dust your home frequently to remove dust particles containing lead 
from old paint flakes, contaminated soil tracked in your home, and deteriorating vinyl. 

Remember, healthy bodies absorb less lead, so there is yet another incentive to 
maintain a healthy diet.

Want to Trade Jobs with Me?

Life as a printer isn’t always 
easy. We work long hours to finish 
tight deadlines. We are constantly 
developing new creative ideas. And 
it’s rare when we go home without ink 
smudged on our hands. However, I 
wouldn’t trade my job for anything in 
the world! It’s not every day someone 
gets to do what they love (printing), 
while meeting a variety of wonderful 
people and learning about different 
businesses. If you’re curious to learn 
more about our world of printing, I’d 
be happy to show you around. But 
beware … you may want to become a 
printer yourself!

The first five callers with the correct 
answer to this month’s trivia question will 
receive $10.00 off any new order of $50 
or more. Please present your confirmation 
letter with your order. Not valid with any 
other coupons or offers. So, put on your 
thinking caps and call 203.624.0194.

Q: What was the Snickers bar 
named after?

February 2012 Answer:

Q:  Which state grows the 
most sunflowers? 

A:  North Dakota

Marketing Ideas
to Drive Your

Competitors Crazy!

When used frequently as a monthly 
or quarterly campaign mailer, low-cost 
postcards are not only great marketing 
“weapons” that will help you to stay in 
front of your audience—they will also 
drive your competitors crazy! 

If you’re in doubt about the power of a 
postcard, here are a few creative ways to 
view them in a new light.  
• A tear-away postcard is a great way 
to extend the life of your mailing by 
including a business card, coupon, 
invitation, ticket, or comment card. 
• Oversized postcards not only have more 
room for information, but they demand 
attention and have a higher likelihood of 
recognition.
• Folded postcards increase marketing 
real estate while keeping with the 
postcard “theme.”  
• Die-cut postcards easily stand out 
in a stack of mail. Spark interest by 
coordinating a shape with an upcoming 
promotion (such as using a basket-shaped 
postcard to promote a basket full of May 
Day savings).
• Postcard newsletters communicate big 
business ideas while saving dramatically 
on design, print, and postage costs. 
• Product spotlight postcards allow you 
to feature a different product or service 
each month, providing a reminder of the 
variety of products or services you offer.  

Let us help you create postcards and 
other marketing materials that will leave 
your competition in the dust.

Is Your Website Ready 
For Mobile Viewers?

By 2014, mobile browsing is projected 
to exceed desktop browsing, and currently 
1/2 of all local searches are done on a 
mobile device.*
• 43% of mobile searchers “walk 

through the door” of a local business 
discovered via mobile search. Of 
those, 22% make a purchase.

• 63.2 million people in the U.S. own 
smartphones, a 60% increase from 
the number of smartphone owners 
in 2009.

• 33% of Google’s mobile searches 
have local intent.

• 53% of Bing’s mobile searches are 
local.

Goodcopy can create your mobile 
website to be easily accessible, user 
friendly and optimized for over 5,000 
mobile devices. With today’s technology, 
it’s the place to be.

Give Goodcopy a call at 203-624-0194 
or visit our website at www.goodcopy.com.
*Microsoft Study, 2011
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