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Pop singer, musician, and actor Joe Jonas was born August 15, 1989. While Joe dreamed of being a comedian, his music career kicked off when his 
brother Nick sent a demo tape to Columbia Records of the three brothers singing. They were signed as a trio who became known as the Jonas Brothers. 
The brothers are known for their religious background (their father is an Assemblies of God pastor) and their clean-cut, fun-loving image. Aside from 
music, Joe has also appeared on several shows, including Jonas, Hannah Montana, Sonny with a Chance, Camp Rock, and Living the Dream.

No-fry Fried Ice Cream
6 cups corn flakes, crushed
2 Tbsp. white sugar
3 Tbsp. butter, melted
5 Tbsp. corn syrup
2 tsp. ground cinnamon
1 gallon vanilla ice cream, softened
Optional toppings: whipped cream, chocolate 
or caramel syrup

Combine crushed cereal, butter, sugar, corn syrup and 
cinnamon in a small bowl and set aside. Shape ice cream 
into 3-inch balls and roll in the cereal mixture, pressing 
lightly to ensure the ball is fully coated. Place ice cream 
balls in muffin papers and freeze them until you’re ready to 
serve. Serve with whipped cream, toppings, and a sprinkle 
of cinnamon if desired.

March is American Red Cross Month, 
which is a great time to encourage your 
employees, colleagues, and friends to 
give blood. Here’s why: 
• The need for blood is ongoing. It’s 
estimated that, every two seconds, 
someone somewhere will need blood.
• Much of today’s medical care 
depends on a steady supply of blood 
from healthy donors.
• Approximately 32,000 units of blood 
are used each day in the U.S.
• There is no substitute (natural or 
synthetic) for human blood.
• Studies indicate that up to 90 percent 
of the population will need to use 
donated blood before age 72.
• O-negative is universal and used in 
more than half of all emergencies.

Interested in organizing a blood drive? 
Contact your local Red Cross office. 
They can help you get things started. 
Here are a few more tips to consider: 
• Prepare well in advance. It takes 
time to gather resources, provide 
information, send reminders, and 
finalize event preparation. The more 
notice you can give, the better.

• Develop marketing materials such 
as a save-the-date announcement or 
invitation to provide event details.
• Issue a competitive team challenge 
to see how much blood people can 
give as a group. For example, your 
company’s production team could 
compete against your sales team. Or 
consider an external competition, 
such as the battle of the badges 
(firefighters vs. police officers). 
• Distribute treats a few days 
prior to your blood drive to create 
excitement and remind participants 
of the event. For example, hand out 
Life Savers candies with notes that 
say, “Be a lifesaver–donate blood!” 
• Talk about it. By showing 
sincere excitement for the event in 
conversation with others, you can 
ramp up anticipation. 

If you’d like help developing 
marketing ideas or promotional 
materials, we have endless ideas on 
how to maximize awareness and 
promote a successful event. 
❂ For more information donating 
blood, visit www.redcrossblood.org.

Be a Hero and Donate Blood!

“You cannot do a kindness too 
soon because you never know 
how soon it will be too late.” 

— Ralph Waldo Emerson
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Customers get the deal they’re 
looking for, and companies receive 
extra sales and the opportunity to 
promote themselves to the public. 
Order your coupons today!

A Win-Win for Everyone!
Coupons:

One Free Grande Latte at Morsel’s

Located in the hotel lobby

Expires: ____________________________
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❂ Visit us at www.goodcopy.com to 
see the many ways we can help you. 

The first five callers with the correct 
answer to this month’s trivia question will 
receive $10.00 off any new order of $50 
or more. Please present your confirmation 
letter with your order. Not valid with any 
other coupons or offers. So, put on your 
thinking caps and call 203.624.0194.

Q:  What is the only snake known to 
build a nest for its eggs?

February 2013 Answer:

Q: Weighing 
less than 100 
pounds, who was 
the smallest U.S. 
president?  

A. James Madison

Gutenberg’s Army ©Buttons – Made in Connecticut
The Connecticut Yankee has long been a symbol of ingenuity and 

inventiveness. These qualities have been matched by production skills since 
the earliest days.
Prior to 1812, United States military buttons were made in England. By 1792 

the Grilley Brothers were manufacturing buttons from sheet brass imported from 
England. As the US went to war with England, Aaron 
Benedict seized on an opportunity. Soldiers and sailors 
needed uniform buttons, but England would obviously no 
longer supply them. Benedict bought up every brass kettle, 
pan and pot he could find, established a rolling mill and 
began making buttons for the armed forces. The Waterbury 
Button Company is the oldest metal button manufacturer in 
the United States.

Brass making technology was introduced to Connecticut by Abel and Levi Porter in 
the early 19th century. The Scovill Manufacturing Company in Waterbury, founded a in 
1802, was originally a brassworks that manufactured brass buttons, sewing hardware, and 
other brass and copper items.

The Cheshire Manufacturing Company, founded in 1850, was just one of several 
factories built near the rail line but the button factory, as it’s commonly known, is the only 
building to remain. The factory, which made ivory combs and buttons, later changed its 
name to the Ball and Socket Company, which made metal stampings and buttons. 

Ivoryton is a village located in the town of Essex, CT and takes its name from the ivory 
trade. The town manufactured ivory combs, buttons, toothpicks, and billiard balls.

The Mansfield Button Factory, in Guylieville, CT was open in in 1940 by Leo and 
Rita Heinige. They imported large oyster, abalone and mother of pearl shells from 
Indonesia, the Philippines and Australia – then cut the shell into smaller pieces from which 
cabochons, rings and buttons were hand carved.

Button and comb production thrived until the late 19th century. Both buttons and combs 
were made from the horns, bones and hooves of animals, all plentiful in an agricultural 
state. At one point there were 14 button shops in Newtown, CT, but after the Civil War, 
plastic began to replace the older materials and the industry shriveled.

From colonial times, Connecticut has been predominantly a manufacturing state and 
a world leader in industrial development. Buttons are just one example of the incredible 
manufacturing excellence that is “Made In Connecticut.”

Beans, Beans, the Nutritional Food
More than just the “musical fruit” of the old rhyme, beans are full of nutritional benefits. 

Beans are not only high in soluble fiber and protein (which helps satisfy your appetite, 
burn fat, lower cholesterol, and lower the risk of heart disease), but they also have many 
antioxidants to help your body fight illnesses and reduce your risk of cancer. In addition, 
beans are high in iron, magnesium, potassium, copper, and zinc. 

Besides being good for your health, beans are also a very affordable and versatile food. 
However, many people fail to enjoy the health benefits of beans because of their “side 
effects.” Here are a few cooking tips to avoid or decrease embarrassing gas from beans: 
• If your beans are canned, drain the water, and rinse the beans well.
• Soak beans prior to cooking at least six hours or overnight. Also, change the water while 
soaking and while cooking. 
• Add a little baking soda to the water while you’re soaking the beans.
• Slow-cook beans. The longer the beans are cooked, the more gas is released. 
• Add a strip of Kombu seaweed to the pot with the beans.
• Don’t add salt until beans are done cooking. It’s important for beans to be extremely 
tender to prevent gas, and sodium prevents softening.

Studies show that coupons are 
second only to word of mouth 
when it comes to influencing 
consumer purchasing decisions. 
While most promotions are seen 
and quickly forgotten, coupons are 
often carried around by consumers 
in a purse or wallet before they are 
redeemed. These coupons serve as 
a physical reminder for the business 
or products they promote, and 
consumers are less likely to buy 
a competitor’s product when they 
have a coupon in hand. 

So, whose coupons are your 
customers carrying around?

Get Your “In” with Coupons Who Can Resist 
a Coupon?

Coupons are an inexpensive and 
creative way to promote products or 
specials, increase brand awareness, and 
encourage repeat customers. Here are 
a few tips to help you create a winning 
coupon campaign: 
• Clearly define and limit your offer. Use 
wording such as “$10 off a $50 regular-
price purchase,” “Limit one per person,” 
or “Must be used between certain dates.” 
• Track the response rate of promotions 
by including a special code on each 
coupon campaign.
• Include reasonable expiration dates that 
encourage a timely call to action.
• Integrate coupon promotions with your 
overall campaign by including them with 
information requests and sales packets, 
adding them as bag and statement 
stuffers, or incorporating them into the 
design of your regular mailers, similar to 
a tear-away postcard or business card. 
• Encourage repeat visitors by handing 
out coupons along with the receipt at the 
end of each purchase. 
• Create special promotions, such as 
giving special coupons to your first 100 
customers through the door.
• Support your community by 
encouraging donations to the needy and 
then rewarding givers with discount 
coupons redeemable at your business.    
• Include space for contact information 
on the back of your coupons to let 
customers enter a special prize drawing. 

hometending

garden.

The Amazing Uses
of Hydrogen Peroxide 

Here are a few creative uses for 
hydrogen peroxide:
• Use it as an alternative to bleach in 
your laundry.
• Use it as a stain remover for blood, 
wine, and yellow sweat stains.
• Cure foot fungus by spraying a 
50-50 mixture of peroxide and water 
onto your feet and letting it air-dry. 
• Use it as an effective mouthwash, 
or mix it with baking soda to make 
toothpaste (do not swallow).
• Clean glass and mirrors without 
smearing, and spray it on shower 
walls to remove mold and mildew.
• Use it as a toilet-bowl cleaner.
• Water plants with a 1 oz. hydrogen 
peroxide to 1 quart water blend for 
enhanced root development.

—  A meowing cat can’t catch mice.

—  Don’t worry about temptation. The 
older you grow, the more it tends to 
avoid you.

—  Anger is like a thorn in the heart. 

—  A man is not old until his regrets 
take the place of his dreams.

Top 10 Most Visited Countries*
 1.  France 74,200,000
 2.  USA 54,900,000
 3. Spain 52,200,000
 4. China 50,900,000
 5.  Italy 43,200,000
 6.  UK 28,000,000
 7.  Turkey 25,500,000
 8.  Germany 24, 200,000
 9.  Malaysia 23,600,000
 10. Mexico 21,500,000

The Waterbury Button Company
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